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Part A- Introduction

Programme: Certificate Class:B.COM.- 1" Year Session 2025-26
Subject: Commerce -
CourseCode ST -
2 Course Title Financial Accounting
3 Course Type Major-| . -
4 Pre-requisite For commerce Student
5 Course Successful completion of this course, the student will be able to:
Learning e Acquire conceptual knowledge of Basics of Accounting and Indian
Outcomes Accounting System.
e Identify events that need to be recorded in the accounting records.
e Develop the skill of recording financial transactions and Preparation of
Final Accounts.
e Analysis of Accounting Standard (AS) - 6: Accounting for Depreciation.
e Understanding Royalty Accounting System.
e Acquiring the knowledge of Branch and Departmental Accounting.
e Acquire the concepts of Non-Profit Organization and Investment
Accounts.
e Understand the application of Computerised Accounting System.
6 Credit Value 6
7 Total Marks Max marks : 30+70 Minimum Passing Marks: 35

Part B: Content of the Course

Total No. of Lectures (in hours per week)- 3. Total lectures: 90

UNIT
S

TOPICS No. of
lectures

1.

Ancient Indian accounting system - merits and demerits, comparison with 18
English system, nature of initial accounting books,

Basic concepts and principles of double entry system, journal entries, ledger,
subsidiary books, balance sheet, final accounts.

Activity - Role play - Students are asked to solve a business situation by
dividing them into various accounting roles (such as accountant, auditor,

client)..

Accounting for Depreciation (According to Accounting Standard -6), 18

Royalty Accounts.

Activity — Visiting local businesses-Send students to visit small and
medium sized businesses where they can understand financial functions,
such as maintaining accounts, cash management, etc.

Branch Accounts and Departmental Accounts. 18
Activity - : Financial Analysis Task -To guide the students to analyse the
financial statements of public companies so that they can understand ratio
analysis, profitability analysis etc.

Accounting of Non-Profit Organisations and Investment Accounts. 18
Activity - Case Study Analysis - Ask students to analyze financial reports
by giving different business case studies. This will help them understand
real-world problems and learn to solve them.

Computerized Accounts by using any popular accounting software e.g. 18
Tally.Creating a company, Configure and Features setting, creating
accounting ledgers and groups, creating stock items and groups. Voucher
entries, generating report - cash book, ledger accounts. trial balance, Profit
and Loss Accounts and Balance Sheet

Activity - Practical Accounting Software TrainingTo teach students
accounting software like Tally, QuickBooks, Zoho Books to prepare them

> méfg {




-

| for digital accounting.

Keywords/Tags: Indian Accounting System, Accounting Standard, Depreciation, Final

Accounts, Branch Accounts, Computerized Accounting System.

Part C learning Resources

1.Dr. R.K. Sharma/Dr. R.S. Popli.Financial Accounting Kitab Mahal Pub.Agra
2.Anil. Rajesh & Mariya - Financial Accounting Himalya Publication Nagpur

3.. Shukla & Grewal, Financial Accounting. S Chand & Sons New Delhi

4. Maheshwari S.N.,An Introduction to Accountancy,Vikas publication, New Delhi.
5.Agrawal Dr. MaheshFinancial Accounting. Ramprasad and sons,Bhopal
6.S.M.Shukla.Financial Accounting Shahitya Bhawan Agra.

7.Gupta R.L. and Radhaswamy M, Advance Accounting S Chand & Sons. New Delhi

Suggestive digital platforms, web links:

3 I http://www.ddegjust.ac.in/studymaterial/mba/cp-104.pdf
. http://www.ddegjust.ac.in/studymaterial/bba/bba-104.pdf
3. https://deeppanacademy.com/pdf/cma/foundation/fundamentals-of-

accounting.pdf

https://www.academia.edu/38623012/Financial Accounting IFRS Edition 2e th

Jerry J Weygandt

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 marks University Exam (UE) 70 marks

Internal Assessment : Class Test / 30 Marks
Continuous Assignment/Presentation
Comprehensive /Quiz/Peer Teaching
Evaluation (CCE):30
Marks.
External Assessment : Section(A) :'Multiple Choice 70 Marks
University Exam Questions
Section: 70 Marks. Section (B) : Short Questions
Section (C) :Long Questions
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Chairman
Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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Part A: Introduction

Programme: Certificate Class: B.Com.I™ Year Session 2025-26

Subject: Commerce

1. | CourseCode

2. | Course Title Cost Accounting

3. | Course Type Major -11

4. | Pre-requisite Only for commerce and Science students

6. | Course After successful completion of this course, the student will be able to:
Learning 3
Outcomes _ : : ;

» Understand thoroughly the conceptual framework of cost accounting along
with the knowledge of differences between cost and financial accounting.

 Understand the accounting of materials, labour cost and cost sheet.

e Develop ability to understand classification. allocation, and absorption of
overheads in efficient cost determination.

e Develop ability to calculate the cost of products. job work, contracts,
processes and services after understanding the basic concepts involved in
them.

e Understand the cost accounting, book keeping system and reconciliation of
cost and financial accounts profit.

Credit Value | 6

Part B: Content of the Course

Total No. of Lectures (in hours per week)- 3, Total lectures: 90

Unit | Topic No. of
Lectures
L Principle of best utilization of resources in ancient Indian tradition Product costing | 15

in ancient business and economic models Relationship between business ethics and
cost control.

Meaning Scope and Advantages of Cost Accounting Difference between Cost
Accounting and Financial Accounting Cost Accounting Standard Costing Records
and Accounting Auditing Rules.

Activity - Industry Visit - Students may be taken on a tour of various industries
where they can understand about the actual production processes, cost control, and
financial management

2. Material Costing: Procurement of materials, Inventory Management and Control, | 15
Inventory Accounting Cost price method LIFO, FIFO, HIFO, Average cost
method, Inflated price method, Physical Verification, Slow and Non-moving Stock
and Treatment of Losses. Scrap, Spoilage, Defective and Normal-Abnormal
Wastage. '

Activity - Cost Analysis Project -Students may be asked to work on the financial

documents of a real company, in which they will analyze and evaluate various
COSts.

3. Labour costing: Accounting and control of labour cost, Time Keeping, Time | 15
Booking and Payroll, Overtime, Idle Time, Labour Turnovers and Fringe Benefits,
Employee Cost Reporting, Methods of Wage Payments and Incentives Schemes -
Halsey, Rowan, Taylor.

Activity - Introduction Presentations - Students may be assigned the task of giving
presentations on various costing techniques in which they: analyse the data
minutely and prepare reports.

4. Overhead Expenses and Unit Costing: Classification allocation and absorption of | 15
Overhead Expenses, Under and Over Absorption, Capacity Level of Cost,
treatment of certain items in costing like Interest on Capital, Packaging Expenses,
Bad Debts. Research and Development Expenses, Calculation of unit costing and

sis?

112




preparation of Cost Sheet. Job Costing.
Activity - Interview - Interviews can be conducted with industry experts wherein
students can interact with them on costing and related issues.

3, Contract Costing: Contract Costing, Sub Contract Costing. Process Costing | 15
(excluding Process Losses). Joint and By-products. ;
Activity - Workshops - Workshops can be conducted on cost accounting software
(e.g. Tally, SAP), giving students an opportunity to learn how to use business
tools. gl

6. Operating Cost Accounting: Transportation and hotel service costing. Integral and | 15

Non-Integral Cost Accounting. Reconciliation of cost accounting records with
financial accounts.
Activity — Cost/profit analysis of different types of transportation and hotel

services.

- Keywords/Tags: Material, labour, Overheads, Unit Costing, Contract, Cost Sheet, Job Costing, Service
Costing. Reconciliation Statement.

PART C: RECOMMENDED STUDY RESOURCES

Author Subject Publication City

Maheshwari S.N Advance Problem and | S. Chand New Delhi
Solution in Cost
Accounting

Tulsian P.C. Practical Costing Vikas Publishers New Delhi

Arora, ML.N. Cost & Management Himalaya Publishing | Nagpur
Accounting House

Dutta Cost Accounting: Pearson India New Delhi
Principles & Practice

S.P Jain and Narang K.L Cost Accounting: Kalyani Publishers Jalandhar
Principles and Jalandhar
Methods

Pro. M.L. Agarwal & Dr. Cost Analysis and Sahitya Bhavan Agra

K.L. Gupta

Control

Publications

1. https://icmai.in/upload/Students/Syllabus2016/Inter/Paper-8-Feb-2022 .pdf

2. https://web.sol.du.ac.in/mv modules/tvpe/cbes-41-

4/data/root/B.Com/Semester%204/Core%20Course/Paper%20VI111%20-%20Cost%20Accounting/Unit%201-

V.pdf

oW

https://ebooks.lpude.in/commerce/bcom/term 3/DCOM202 COST ACCOUNTING Lpdf
. https://egvankosh.ac.in/handle/123456789/71348 '

Part D-Assessment and Evaluation

Maximum Marks : 100

Suggested Continuous Evaluation Methods:

Continuous Comprehensive Evaluation (CCE) : 30 marks University Exam (UE) 70 marks

Marks

University Exam Section: 70

Questions
Section (B)

Short Questions
Section (C) : Long Questions

Internal Assessment Class Test 30 Marks
Continuous  Comprehensive | Assignment/Presentation/Quiz

Evaluation (CCE): 30 Marks

External Assessment : Section(A) Multiple  Choice | 70 Marks

(<
)
(PROF.PAVAN MISHRA)

Chairman
Central Board of Studies (Commerce)
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Part D-Assessment and Evaluation

Suggested Continnous Evaluation Methods:

Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 marks University Exam (UE) 70 marks

University Exam Section: 70
Marks.

Questions
Section (B) : Short Questions

Section {C) :Long Questions

internal Assessment : Class Test / 30 Marks
Continuous Comprehensive Assignment/Presentation
Evaluation {CCE}:30 Marks. /Quiz/Peer Teaching

£xternal Assessment : Section(A) : Multiple Choice 70 Marks

Any remarks’ suggestions:

4
)

(PROF.PAVAN MISHRA)

Chairman

4

Central Board of Studies (Commerce)

Department of Higher Education Govt. of M.P.
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1. KapoorN.D Business Law and | Sultan Chand and Sons New Delhi
Industrial Law
2 KapoorN.D. Business Law S. Chand & Comp. Ltd. New Delhi
3 ot ST, U FATSET | mprEarhes ateaw | Y averm st Ao e
W %"r!l% ,II(FIEI,
4 T =toas s ST arerw | e afeaed ve e 73 Reett
5 Sharma S.P. Business Law |.K. International Publishing
House Pvt Ltd. Mumbai
6 Gupta Dr. O.P. Business regulatory | mo=fieT afzaaae anT
Framework :
7 Varshney Dr. G.K. Business regulatory | Sahitya Bhawan Publication Agra
Framework
8 Agrawal R.C. ST A e TS T AT
9 @W’fﬁrf jLE] -y_“qua:n --ﬁ_':{q!-[ -.‘IHHHI'&T%EWWH
10 A STLOAOH, A | eyt wiierrs 2o o, AT

Page 2 of 2




H ST TaH K

=T
=

[ 3 = C e
=1 e AET=HT (H.U, AT

ak24.com/tag/business-law-notes-hindi/#gocgle vignette

AT T - rqeifea g Rt

Maximum Marks : 100

Suggested Continuous Evaluation Methods:

Continuous Comprehensive Evaluation (CCE) : 30 marks University Exam (UE) 70 marks

- University Exam Section:
' 70 Marks.

Questions
Section (B) : Short Questions
Section (C) :Long Questions

Internal Assessment : Class 30 Marks
Continuous Test/Assignment/Presentation
Comprehensive | /Quiz/Peer Teaching
Evaluation (CCE):30
: Marks.
. External Assessment : Section{A) : Multiple Choice 70 Marks

(PROF.PAVAN MISHRA)
Chairman

Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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Part A — Introduction
Programme Certificate Class: B.COM. I Year Session: 2025-26

Subject: COMMERCE (Business Law)

1 Course Code

2 Course Title Business Laws N
3 Course Type Major -111 a

4 Pre-requisite For Commerce and Science Students

Upon successful completion of this course. the student will be able to:-

e To provide the students with practical legal knowledge of general
business law issues.

o To Understand the Essentials of A Valid Contract, The Laws Of
The Act, Consideration And The Various Modes Of Discharge Of A
Contract

e To Explain the Various Laws with Regard to The Sale of Goods and
Performance of a Sale Contract and Remedial Measures,

e To Familiarize the Students with The Various Law with Regard to
Consumer Protection in India And the Functions of Various
Consumer Forums.t

e To Understand the Meaning and The Various Legislations with
Regard to The Cyber Laws

Course Learning
Qutcomes

Credit Value

Part B : Content of Course

Total No. of Lectures ( in hours per week) — 3, Total Lectures : 90

. . No. of
Unit Topic -
Background of rules and government control over the conduct of business
activities in ancient Indian tradition
Indian Contract Act 1872 (Samanyasniyam):- Contract, types of contracts,
| agreement-offer and acceptance, essential features of a valid contract, 18

termination of contracts, consequences of breach of contract.

Activity - Contract Drafting - Such as leasing agreement, partnership agreement,
or NDA (Non-Disclosure Agreement). - This will help students understand legal
language and contracts

Indian contract Act 1872 ( specific laws):

Contract of indemnity, contract of Guarantee, Contract of bailment, Contract of
lien, Contract Of Pledge, Contract of Agency.

2 Activity -Mock Trial or Moot Court Competition- Organize or participate in 18
mock trial or moot court competitions focused on business law matters. This may
involve role-playing as a lawyer, judge, or witness in simulated legal
proceedings.

Prevalence of Negotiable instrument in ancient Indian tradition.

Negotiable instrument Act-1881- General Introduction and Negotiable
instrument (amendment) Act-2002.Indian Partnership Act 1932.

Activity -Field visits to law firms or corporate legal departments.

18

Page 1lof 2
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Consumer protection in India's ancient trade system.Consumer protection Act-
1986 and 2018 The foreign exchange management Act-2000 (FEMA)

4 Activity - Case Study Competition -Host or participate in case study 18
competitions where students analyze and present solutions to real-world business
law challenges.

Competition Act 2002—Introduction. concept. objectives, major provisions,

5 Competition Commission of India—composition. powers and functions. 18
Activity - Debate/Lecture/Discussion etc. on commercial law issues
Part C learning Resources
8 KapoorN.D Business Law and Industrial Law  Sultan chand and sons New Delhi
2 KapoorN.D.  Business Law S. Chand &compny Ltd. New Delhi
3ot S A TSrT FaareTaarEE ateaa Ry arean FrataT e fReafrata=meaa New Delhi
4Sharma S.P. Business Law I.K. International Publishing House Pvt. Ltd Mumbai
5Gupta Dr. O.P. Business regulatory Framework — TH IR IEIRIECEFI GRS
6 Varshney Dr. G.K.Business regulatory FrameworkSahityBhawan Publication Agra
79T STUHTHATE FZTT STOAT FITIATF Afaad Sahity Bhawan Publication Agra
8Tl =0T FHTT UF AUATA ATHATAATAT Tr=TH THYETE U HE AT

Suggestive digital platforms, web links:
1. https://sdak24.com/tag/business-law-notes-hindi/#google_vignette
2. https://www.gkpad.com/bcom-books
3. https://www.geektonight.com/business-law-notes/
4.https://www.researchgate.net/publication/ Text Book on_ Business Law

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 marks University Exam (UE) 70 marks
Internal Assessment : Class Test Assignment/Presentation 30 Marks

Continuous Comprehensive | /Quiz/Peer Teaching

Evaluation (CCE):30 Marks.

External Assessment : Section(A) : Multiple Choice 70 Marks
University Exam Section: 70 | Questions
Marks. Section (B) : Short Questions

Section (C) :Long Questions

(PROF.PAVAN MISHRA)
Chairman
Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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: TFRFATR - T T FRemT 7 TEOT: TOTA 9T ATATieR TReET AT TERTEATR AT TR
FIHAT, ST AN F AALF S F T F1 79047 2

I q-ga i gome e
=T 77, H3 TFA%, 477 T4

q 7. T TR AT ATH TETE
1. sEFATEtET E FATAATA 70T T o T4 g9 @R AT
| 2. AT St ST T U= IeT T ameT
5. Magar Dr. Abhilasha Business Mathematics Himalaya publication Mumbai
6. Sancheti & Kapoor Business Mathematics Sultan chand and sons New Delhi
7. Sharma J.X. Business Mathematics IK International pvt.Ltd.New Delhi
2 e fRfea wewid a7 o
1. https://www.gkpad.com/2020/09/bcom-books/
2. http://www.ignouhelp.in/ignou-bcoc-134-study-material/
3. https://icmai.in/upload/Students/Syllabus-2012/Study Material New/Foundation-Paperd- |
Revised.pdf
4. https://www.youtube.com/channel/UCkYHuQs69wk16EuxpliDw-w
5. https://www.youtube.com/watch?v=-kxpwimzUcs&t=816s
6. https://www.youtube.com/results?search query=virtual+classtmp+higher+education
7. http://www.himpub.com/documents/Chapter1756.pdf |

AT THHS HAATEA TTSTHA. i
AT 2 - Je geaiwa fafea: ‘i
Maximum Marks : 100
Continuous Comprehensive Evaluation {CCE) : 30 marks University Exam (UE) 70 marks
Internal Assessment : Class 30 Marks
Continuous Comprehensive | Test/Assignment/Presentation
Evaluation {CCE):30 Marks. | /Quiz/Peer Teaching

External Assessment : Section(A) : Multiple Choice 70 Marks

Questions
University Exam Section: 70

Marks. Section (B) : Short Questions
Section (C) :Long Questions

7

(PROF.PAVAN MISHRA)
Chairman
Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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Part A introduction

Programme : Certificate  Class:B.COM.1"Year session 2025-26

Subject: Commerce

CourseCode

Course Title Business Mathematics

Course Type Minor -1

Pre-requisite Not requiredopen for all

|| b | —

Course e To apply basic terms of integration in solving practical problems field

Learning of as of business. To explain basic methods of business calculus,

Outcomes types and methods of interest account and their basic applications
inpractice.

e To solve problems in the areas of business calculus, simple and
compound interest account, use of compound interest account, loan
and consumercredit.

e To discuss effects of various types and methods of interestaccount.

e connect acquired knowledge and skills with practical problems in
economicpractice.

Credit Value il

Total Marks Max marks : 25+75 Minimum Passing Marks 33

Part B: content of the course

Total No. of Lectures (in hours per week)- 3, Total lectures: 60

unit

topic No. of
lectures

Ancient Vedic and other calculation methods of India, practical use of Vedic 10
mathematics in the current context.

Methods and practice of quick calculation of addition, multiplication, division, square
and square root of numbers through Vedic mathematics, method of quick verification
of answers from Digit Sum.

Activity - Mathematical Museum or Field Trip: Visit to places related to mathematics
such as mathematical institutes, museums related to calculation or places of
mathematical discovery.OR

Solving practical problems of mathematics through Vedic mathematics.

Rules for sign in Algebra and practice, Rules for calculation (BODMAS) and 10
practice, Simultaneous Equations- Meaning, Characteristic, types, calculations (with
word problems)

Activity - Mathematical Simulation and Software Training: Conduct training sessions
on mathematical simulation software, such as MATLAB, Mathematica, or Excel.

L]

Theory of indices (preliminary knowledge only formulae). Logarithms and 10
Antilogarithms-principles and calculations, Percentage

Activity - Mathematical Writing and Research Competition: To encourage students to
write mathematically, present new ideas about equations or write research papers on
mathematics.

Ratio, Proportion, Discount, Brokerage 10
Activity - Mathematical Modelling Projects: To motivate students to work on projects
that show the application of mathematical principles in practical life, such as
economic calculations, statistical models. etc.

n

Commission, Average,profit and loss 10
Activity - Mathematical Games and Contests:

3’35050& Page 1 of 3




6

Simple interest, Compound interest

mathematics that depict the real-life applications of mathematics.

| 30

Activity - Screening of Mathematical Films: Screening of films or documentaries on ‘

_ [\t.\\\md:-f]"’ws Vedic mathematics, Logarithms. Simultaneous Equations, Ratio. Pr opmlmn Discount,
Brokerage, Commission, Average. interest

Part C learning Resources

I. Magar Dr.AbhilashaBusiness MathematicsHimalaya publicationNagpur

2. Trivedi. Business Mathematics, PearsonPvt.Ltd, New Delhi

3. Sancheti & KapoorBusiness MathematicsSultan chand and sonsNew Delhi
4. Sharma J.K.Business MathematicsIK Internaticnal ~ pvt.Ltd.New Delhi
5. Kumar MrityunjayBusiness MathematicsS.Chand PublishingNew Delhi

6. Agrawal DrMaheshBusiness MathematicsRamprasad and sonsBhopal

7. Gourav TekriwalMaths Sutra Penguin BooksGudgao

Suggestive digital platforms, web links:

1. https://www.gkpad.com/2020/09/bcom-books/
2. http://www.ignouhelp.in/ignou-bcoc-134-study-material/
3. https://icmai.in/upload/Students/Syllabus-
2012/Study Material New/Foundation-Paper4-Revised.pdf
4. https:;’/www.voutube.com/channelfUCkYHuQs69wkl6Euprti-w

5. https://www.youtube.com/watch?v=-kxpwlmzUes&t=816s

6. https://www.voutube.com/results?search query=virtualtclasstmpthigherteduc

ation
7. http://www.himpub.com/documents/Chapter1756.pdf

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximuni Marks : 100

Continuous Comprehensive Evaluation (CCE) : 30 marks University Exam (UE) 70 marks

Internal Assessment : Class Test/ 30 Marks
Continuous Comprehensive Assignment/Presentation
Evaluation (CCE):30 Marks. /Quiz/Peer Teaching
External Assessment : Section(A) : Multiple Choice 70 Marks
University Exam Section: 70 Questions
Marks. Section (B) : Short Questions
Section (C) :Long Questions B
(PROF.PAVAN MISHRA)
Chairman
Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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TITRITATY - GPHTYUT 37 Ufeeiep TfehTT -@Ta o TN Tl TR HTWOT &,
are-faare 3R 9= 93l & W oF &1 3aaR &1, foad 3% Sfay™
IR Fare Hd H gfg grf |

foifed ToR: oeq d@-1% Ud Max ,UF od: AEdide U Jayd
Rygia 3= td YR IRUIE o Td TR HR® Jar: [Afd sfaaRi d
ffu 9@ 9 ymur gyt g9u 8 R PAdwAed g WameR, | 10
SHSIRYT & TSR |

AR - FaTepR 3R Iuiex -affdl &1 HReR & fawRl &1
WW$£QW&WWWWWWWWW' e
Eal |

6 | 9dR & 3NyF® TIeF SAd-, dedl HIHRAT, [y IUR gq SR | 10
TR AT MY ; TRt &1 T, 31y ¥R qurel § IughT|
3Ny crawTa | AR HIfSa1 ST yfFs|
Tfafaftr -9 et TR
TN H-STAATHT FALTTT TG
UTeY U, e Jead, 3= 991"
IS TTe U6 AR - HIGal T~ SfPIGHT  HIUTT
A S 3R gaTd AT HaR Himalaya Publishing House Nagpur
Dr. S.C. Saksena, Prof. V.P. SGHIGETS Ud TRVl Sahitya bhawan Agra
yrfean GUA® T34 Td Ug™  Himalaya Publishing House Nagpur
K.K. Sihna, Essentials of Business Communication VK Global publicationsFaridabad
Dr. Ramesh Manga IBusiness Communications Universal Publication Agra
Dr. S.C. Saksena Business Organisation and Communication, Sahityabhawan Agra
Manoj Kumar Garg Business Communication, Kitab Mahal Agra
SrRif¥ra fEfrea wewrd d4 fife
1. file:///C:/Users/Admin/Downloads/8281-Article%20Text-29066-1-10-20130630.pdf
2. https://ddceutkal.ac.in/Syllabus/MA English/Paper_21.pdf
3. https://drive.google.com/file/d/0B V4Kkm2koFqTzdxMjBiWGRvVOWSs/view
4. http://www.rapodar.ac.in/pdf/elearn/Business%20Communication%20Semester%201%20notes.pd
f
5; %ttps://phaariz.fiIes.wordpress.com/2009/06/sis—modu|e-5ummarv.pdf
6. https://mdu.ac.in/UpFiles/UpPdfFiles/2020/Jan/buisness communication.pdf

HTET & - T HedTehT fafaram:

Continuous Comprehensive | Test/Assignment/Presentation
Evaluation (CCE):30 Marks. | /Quiz/Peer Teaching

Internal Assessment : Class 30 Marks

External Assessment : Section(A) : Multiple Choice 70 Marks
University Exam Section: 70 Questions
Marks. Section (B) : Short Questions

Section (C) :Long Questions

(PROF.PAVAN MISHRA)
Chairman
Central Board of Studies (Commerce) Page 2 of 2
Department of Higher Education Govt. of M.P




Part A lntroduction

Program: Degree

| Class:B.COM I Year | Session:2025-2026

Subject:Commerce

1 Course Code o

2 | Course Title Business Organization and Communication

3 | Course Type Minor -I1

4 | Pre-requisite (if any) | Not required) open for all B

5 Course Learning Upon successful completion of this course, the student will be able to:
outcomes (CLO) e Understand the scope of Business, and itsimportance.

e Explain business ethics as an integral part of every
businessorganization

e Identifydifferentformsofbusiness
organizationsviz:SoleProprictorship.Partnership, Joint Hindu
Family Business & Co-operativeOrganizations.

e The chapters related communication shall be able to elucidate
how communication plays an important role in modern business
scenario.

e To demonstrate his/her ability to write error free while making an
optimum use of correct Business Vocabulary & Grammar.

e To draft effective business correspondence with brevity and clarity.

6 | Credit Value 4
7 | Total Marks Max. Marks: 30 +70 | Min. Passing Marks:35

Part B- Content of the Course

Total No. of Lectures- 60

Unit

Topics

No. of
Lectures

Indian ancient business system, commercial nature and economic institutions, major
traditional industries, trade and business routes.
Business organization: concept, characteristics and purpose. Business functions and
social obligations. Necessary steps for newness.
Activity- Community Service: Sending students to work in different parts of
society, such as environmental protection, education, healthcare, etc. This will

provide them with sociai responsibility and leadership experience.

10

FORMS OF BUSINESS ORGANIZATION: Business Organization -

' Classification - Factors Influencing the Choice of Suitable Form of Organization -

Sole Proprietorship and Partnership — Meaning, Definition - Characteristics -
Advantages. Co-Operative Organization — Meaning,Functions and Limitations of
Co-operatives Societies.

Activity - Roll Play - Mock Interview - Office meeting and presentation - copy of

conversation between client and company.

10

ORGANIZATION OF COMPANIES: Concepts, Meaning, Formation,

Characteristics and Significance of Private Company and Public Company.
L p - p -

10

N -
‘Y)S@"'ES ¢
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Multinational Companies (MNC'S) and the Challenges of their 01‘,&;51|1i22iiion in
India.

Activity - Event Management: To hand over the task of playing a role in the
programs organized by the institute or any other organization. This will improve

their organizational and leadership capacity.

COMMUNICATION: Various means of communication in Indian knowledge
system, communication-Definition.Nature, Importance. , Nyaya (Logic and Debate

Skills)., Kinds of Communication Mudras & Body Language,Communication
theories and process- Information theory. Interaction theory. Transaction. theory,
Elements of communication process. Barriers to Communication:

Activity -Speech and Public Speaking -To give speeches on various forums, give an
opportunity to participate in debate and discussion sessions, which will increase

their confidence and dialogue skills.

10

n

Written Communication: Writing techniques and Guidelines. Letter writing — Basic
Principles, Purpose, Types of business letters. Report writing. types of reports,
Drafting of report. Oral Communication: Speeches for different occasions.
Guidelines for effective listening, Job Interviews, Type of information.

Activity - Interviews and Instructions - To conduct interviews to explore career
opportunities or give a chance to give a presentation on professional subjects to

explore career opportunities.

10

Modern forms of communication E-mail. Video Conferencing, International
Communication for Global Business. Information Technology: Form of technology,
uses in modern communication system. Role of social media in modern business.

Activity -Case Study Analysis:

10

(PROF.PAVAN MISHRA)
Chairman
Central Board of Studies (Commerce)
Department of Higher Education Govt. of M.P.
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Part C-Learning Resources

Text Books, Reference Books, Other resources

1.T.N. Chhabra, Business CommunicationHimalaya Publishing House New Delhi

2 .K.K. Sihna. Essentials of Business Communication VK Global publicationsFaridabad
3.Dr. Ramesh MangalBusiness Communications Universal Publication Agra

4.Dr. S.C. Saksena Business Organisation and Communication.Sahitya bhawan Agra
5.Manoj Kumar Garg Business Communication.Kitab Mahal Agra

Suggestive digital platforms web links:

1. file:///C:/Users/Admin/Downloads/8281-Article%%20Text-29066-1-10-20130630.pdf
https://ddceutkal.ac.in/Syllabus/MA English/Paper 21.pdf
https://drive.google.com/file/d/0B V4Kkm2koFqTzdxMiBiWGRvOWs/view
http://www.rapodar.ac.in/pdf/elearn/Business % 20Communication % 20Semester% 201% 20
notes.pdf

https://phaariz.files.wordpress.com/2009/06/sis-module-summary.pdf

bl

o

h

Suggested equivalent online courses:

15 VB L> G’ZJ?"
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Format for Syllabus of Theory Paper

ST

Program: C.elti!ica;tc: " E, ass’ | Ycar:r SLbSlora
BS¢/B.Com

| 2025-26 '
Subject: :
i

1 | Course Title Basic Intreduction to Indian Economy
3 | Course Type (Major/Minor ' Muiti~Disaip|inaryr‘?heory Paper
/Elective/Generic W '

Elective/Vocational ‘

4 | Pre-requisite (if any) ] 12" Pass in Any Discipline \
R |
5 | Course Learning outcomes | After completing this course, students will be able to !
(CLO) sharpen the analytical skills by highlighting on broad l
overview of the Current and Ancient Indian Economy. |
They will be familiar with the issues related to ‘l
Agriculture, Industry, Foreign Trade, and various i
Economic Problems of India. i
6 | Credit Value 2 ]
7 | Total Marks Max. Marks: 2§ €)¢) Min. Pass&w_gMa;ksSSﬁ*‘
Part B- Content of the Course v ' ]
i
!

Total No. of Lectures-Tutarials-Practical (in hours per week):

L-T-P+45 Lectures

Unit

Topics

No. of
Lectu

res

Introduction to Ancient Indian Economy
1. Salient features of Ancient Indian Economy
2. Concepts of Natural Resources in Ancient India

3. Indian Knowledge System Regarding

i1

S%\' i




a) Agriculture
b) Industry

c) Trades Centres and transportation

Activities - 1. Make a chart of the features of Ancient Indian
economy

2. Presentations on the above issues

Introduction to Indian Economy
Characteristics of Indian Economy
2. Natural Resource Endowments- Land, \{Vatef-;'
Livestock, Forest and Minera{s !__nfrastchture
3. Infrastructure- Electricity, Transﬁbrt and
Communication

4, Demographic Features - Population Composition, Size

11

Activities - 1. Make a chart of the features of Indian economy

3




1

Indian Economy: Agriculture and Industry _ e

1. Nature, Importance and Characteristics of Indian
Agriculture

2. Trends in Agricultural Production and Productivity

3. Industrial Development of India after Independence and
industrial policies of India

4. MSME-Definition, Characteristics

Activities - 1. Group Discussion on the concerned issue




, v l FUTEIEI 1 IO G1as s s e sre e oo

1. India's Foreign Trade- Importance, Composition

2. Role of Foreign Direct Investment, Multinational

Corporations

NITI Aayog

4. Major social welfare schemes of Government of India-
Swachh Bharat MissionScheme, Ujjwala
Yojana,Ayushman Bharat, Atal Pension Yojana, Prime

W

Minister Garib Kalyan Yojana

Activities - - 1. Discussion on Related érticfe/News in
] Newspaper -
2. Presentation through Chart and Diagrams

' Keywords/Tags;Sectoral Composition, Human resources of India, Indian Agriculture,
Industrialization, Infrastructure,Foreign Direct Investment, Regional Disparities, Organic

Farming Industrial Development

Part C-Learning Resources

Text Books, Reference Books, Other resources

| Suggested Readings: £

L %mnégﬁma{a?waﬁm feaTer afeafRier ar3w, Asfeea

2. TEEH Ud HreIdH- HRATT HAeqae T, TH. T UUS F3941T, Asfeee|
3. Feed-fawry, 7€) v gAET, 89 U3 9 gfewdee or.f3., adfeee
4. 9. fasm sRcra srdegaven, @fecy sraer afeaaser, 3mm|

5. Panagariya, Arvind. (2020)-India Unlimited: Reclaiming the Lost Glory, Harper Collins
Publishers India

6. Hariharan, N. P. (2008) Lights and Shades of Indian Economy, Vishal Publishing Co.

L

N

Jalandhar.
by



[ 7. Uma Kapila (20th Edition) (2009) Indian Economy since Independencé-. Academic
Foundation, New Delhi.

8. Reserve Bank of India-Annual Reports. !
9. Annual Economic Survey, Government of India (Latest). \

10. Brahmananda, P. R. and V. R. Panchmukhi (Eds.) (1987) - The Development Process of the \
indian Economy, Himalaya Publishing House, Bombay.

11. Government of India, Planning Commission, 12th Five Year Plan, New Delhi

12. FETW &7 30T wdefor 2024-2025, T vg HifEadr daTeed, aTrgTer HEANGRT |
13. Hindi Granth akadami ki poostak - ?

‘ Suggested equivalent online courses: }

Part D-Assessment and Evaluation ‘
- 3 i : ; s : 5t 5
Suggested Continuous Evaluation Methods: 1

Maximum Marks : 100 o> N [

i
(7 ~r alirr 'f_“__w _':‘: = Ne ki LJ'_'!n = 2, B 1]
ﬁ -. v .- | = .L ' i
i » ":’-.";‘:. ’ -
Al e
z .‘p' JT l‘.l' o ,’-7/5;
External Assessment : Section(A) : Very Short
Questions)

University Exam .
Section: - Section (B) Short Questions

; : Section (C) : Long Questions
Time : 03.00 Hours

Total JO O 1

Any remarks/ suggestions:

L
) e
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Part A Introduction

i Program:

Session: 2025-26

i Course Code
| Course Title
j Course 'l‘ypé_

 Pre-requisite (if any)

OFFICE PROCEDURE AND PRACTICES

SEC

NO

" C(ersci:eair;inié
. outeomes (CLO)
|
|
\

Expected Job Role /

After studying this Course the Student will be able to

» Understanding of Office Management, Office Automation, workplace
environment

» Understand about Office Forms, Register and the Mail management.

~ Understand the Budget and Audit system in the Office

» Understand the procedure of various deductions like Professional tax,
Goods and Service tax, Income tax, Provident Fund and Insurance.

~ Learn the use of tools and equipment’s used in office.

1| Office Manager, Personal Assistant, front office executive, administrative

assistants, secretary, executive secretary, professional assistant, sales

- career opportunities

_assistant, marketing assistant and research assistant etc...

} Credit Value 3

Part B- Content of the Course

| Total No. of Lectures

45

Module

Topics

No. of
Hours

I

Office Record Management and Filing
Meaning of Records and Types of Records, Principles and Objectives

tof Records management and records keeping, essentials of record
management system, centralization and decentralization of record keeping,
record management process, Components of record management.
Meaning and importance of filing, characteristics of a good filing and indexing,
' methods of filing, classification of files. Advantages and disadvantages of filing
system, concept of paperless office, digitalization and retrieval of records,
retention, weeding and destruction of old records.
Practical Activities-
The student shall intern with a modern office and lean the practicat aspects of Office
Record Management and Filling, Office Budget and Auditing and Should acquire the
| practical Knowledge of basic level of Office Forms and registers.
Office Forms and Registers

Introduction, meaning and importance of forms, advantages and
disadvantages of the use of forms, type of forms, factor affecting forms design,
principle of form design, entry of material in stock register and its management.
Postal management meaning, importance and objectives of Postal Services,




documents, using postal and courier services, centralization and
decentralization of post-management.
Practical Activities-

The student shall gain Practical Basic Knowledge of specialized records
maintained by office concerning professional tax deduction, Goods and Service
Tax, Income Tax, Provident Fund and Insurance, Service Records, Financial l
L and Legal Records. L _ I R

m Office Budget and Audit IS
Office Budget: Concept, Necessity, Types of Office Budget, Monthly, Quarterly
Semi-annual and Annual Budget, Essentials of a Budget, Estimation planned
and non planned expenditure, recurring and non-recurring expenditure, Pre-
requisites for Preparation of Budget, Budget Control.

Audit: Definition, importance and alidit process, Meaning of Voucher, Types of
Voucher, Importance of Vouching, Verification, Meaning, Process of !
Verification of Office Assets, Office Assets and Consumables Register, |
Maintenance and Disposal of Consumables & Fixed Assets.
Practical Activities- Case study

Part C-Learning Resources

Text Books, Reference Books, Other resources

- Stlggested Readings: -
® Behera Soumya Ranjan, Learn Tally.ERP 9, B K publications pvt Itd .

SINGH SHRADDHA,mehra navneet ,Tally ERP 9 (Power Of Simplicity). V&S publisher. delhi I

Agrawal Dr. Namrata , Comdex Tally.ERP 9 Course Kit, comdex publication delhi. ’

Agrawal Dr. Mahesh Financial Accounting, Ramprasad and sons,Bhopal

e Roopa, Tally for Every one - ATC Publishing Chennai.

e Nadhani, A.K. Implementing Tally ERP 9

e A Comprehensive Guide to Tally ERP 9, Tally Manual
Suggestive digital platforms web links

e https://ssestudy.com/tally-erp-9-book-pdf-free-download/
s https://www.sarkarirush.com/tally
e https://learnmech.com/fundamentals-of-tallv-erp-9-tutorial-pdf-free-download/
& https://instapdf.in/tally-erp-9/
Suggested cquivalent online courses

" Part D-Assessment and Evaluation

e Maximum marks - 100 :
_Continuous Comprehensive Assessment (CCE) Total Marks- S
University exam TotalMarks- 100

.0
%fwé‘@

(PROF.PAVAN MISHRA)
CHAIRMAN
Central Board of Studies {Commerce)
Department of Higher Education Govt, of M.P.
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“Course Code
]
Course Title

UG 1 Year: Ability Enhancement Course
‘Session 2025-26

English Language and Indian Culture

Course Type

AEC Ability Enhancement Course (English Language)

Course Learning

By the end of this course, students will be able to -

{ Outcomes (CLO)
} e imbibe values which make them aware of national heritage and making
fi them responsible citizens
| e critically read texts to identify main ideas, infer meanings, and assess the
! author’s purpose.
| ® use grammar and vocabulary effectively for communication
! ® write appropriate correspondence and reports for various professional and
{ social contexts.
° Preparé for various competitive exams by developing their English
Language competence
Credit Value 02
Total Marks Max Marks - 100 | Min. passing Marks — 35 | Exam Duration — 02 Hours
! o Part B— Content of the Course
|
f Total No. of Lectures: 30
Unit Topics No. of Lecturc
Understanding Indian Culture
I 1. Rabindranath Tagore — “Where the mind is without fear” 12

2. Swami Vivekananda — “Chicago Speech (1893)”
3. R K Narayan — “Astrologer’s Day”

Activity:

(RK.

'i 4. Introduction to Sundarkapd of Valmiki’s Ramayan
} ; 5. A.L Basham: “The wonder that was India” (an excerpt)
[

|

|

Keywords: Heritage, Diversity, Pll?rfilism, Values, Patriotism, Spirituality,
Humanism, Social Harmony, Tradition, Modernity.

. . 3 - N . . .
Group Discussion on theme - “fearless thinking & nationalism” (Tagore),
v 3 » .. ; " . )
“religious harmony & tolerance” (Vivekananda), “social observations”

Creative Expression — Poster or Collage on “What Indian culture means

to me,

Narayan).

I

»
|

T Qs*




Il

- A short presentation on a specific cultural aspect of the students' home

state (e.g., a festival, a craft, a local custom).
Comprehension Skills —
1. Reading Techniques: Skimming, Scanning
2. Identifying the Main Idea and Theme
3. Making Inferences and Drawing Conclusions
4. Analysing unseen passages on Indian history, society, and art.

Kepwords - Inference, Main Idea, Theme, Tone, Purpose, Context Clues,
Summary, Paraphrasing, Critical Reading.

Activity:
- Worksheets with unseen passages followed by questions on

comprehension, vocabulary, and inference.
- Summarizing articles from newspapers or magazines on cultural or social

issues in India

02

10}

Basic Language Skills
Grammar:
1. Parts of Speech

2. Articles
3. Subject-Verb Agreement

4. Tenses and their application

Vocabulary:
1. Synonyms, Antonyms, Homonyms, and Homophones

2. One-word substitutes
3. Word formation: Suffixes and Prefixes

Keywords — Tense, Agreement, Clause, Phrase, Synonym, Antonym, Prefix,

Suffix.

Activity:
4, Grammar exercises (fill-in-the-blanks, error correction, sentence

transformation).
5. Vocabulary-building games and quizzes.

08

v

Writing Skills
I. The Writing Process: Pre-writing, Drafting, Revising, and Editing.
2. Paragraph Writing: Structure, Topic Sentence, and Coherence.

3. Letter writing: Formal/Informal

04




Keywords: Cohesion, Coherence, Topic Sentence, Drafting, Revising, Editing.

Activity:

1. Paragraph on given topics (e.g., "My Favourite Indian Festival,” or "The
Importance of Technology in Modern India").

2. Letter / Application writing exercises

3. Essay Writing on contemporary relevant issues.

Situational Conversation— Context, Audience, Purpose, Type, Register
1. Meeting/Greeting — Introducing Self; Introducing people to one another | 04 i
2. Apologies/Responses ?

3. Enquiring about a Course/ Requesting Information

4. Agreeing/Disagreeing (with a Proposal)

Keywords - Register, Tone, Style, Audience, Purpose, Context, Etiquette,
Persuasion.
Activity: ‘
1. Introducing and Greeting (e.g., formal business meeting, college
orientation, conference with a guest speaker, informal club gathering).
2. Debate — Agreeing & Disagreeing with Proposals - such as: “The college

should make attendance optional for lectures.”

Part C — Learning Resources
Textbooks, Reference Books, Other Resources

Tagore, R. (1912). Gitanjali (Song Offerings). London: Macmillan.
«Where the Mind is Without Fear” is Poem No. 35 in this collection.)

Complete Works of Swami Vivekananda. Vol . 1. Advaita Ashrama (Publication Department of
Ramakrishna Math, Belur Math, Kolkata).

Swami Tapasyananda, Sundarkandam of Srimad Valmiki Ramayana. Sri ram Krishna Math, Madras

Narayan, R.K. Malgudi Days. Indian Thought Publications; 1st edition (11 December 2019);
ISBN-10 : 9788185986173

Cultural Heritage of India by S. Radhakrishnan & Haridas Bhattacharyya (ed.)

A Course in English Grammar and Composition by Geetha Nagaraj

Functional English by Dr. P. Kiranmai Dutt & Geetha Rajeevan (Foundation Books / Cambridge
India)

Communicative English by E. Suresh Kumar, P. Sreehari, and J. Savithri (Orient Black Swan)
Practical English Usage by Michael Swan (Oxford)




- |

[ 11. Developing Reading Skills: A Practical Guide to Reading Comprehension Exercises” by Francoise

Grellet (Cambridge) |
12. Writing Skills by Norman Coe, Robin Rycroft & Pauline Ernest (Cambridge)

Suggested Equivalent Online Course

1. NPTEL Course - “Communication Skills” (by lIT Kharagpur)
https://nptel.ac.in/courses/109/106/109106 175/

2. Swayam Course ~ “English Language for Competitive Exams” (by IIT Madras
https://onlinecourses.nptel.ac.in/noc23_hs51/preview

3. British Council India — “Learn English: Speaking and Writing Skills”
https://www.britishcouncil.in/english/courses-adults/learnonline

4. Coursera — “Write Professional Emails in English” (by Georgia Tech)
https://www.coursera.org/learn/professional-emails-english |

Part D — Assessment and Evaluation

| Suggested Continuous Evaluation Methods:
Maximum Marks: 100 marks

l] External Assessment: Section A — Very Short Questions (50 words) 5x4=20

l University Exam Section B — Short Questions (200 words) 5 questions |

ﬁ Time: Section C — Long Answer Questions (400 words) Two Questions 5x10=50 ,
3x10=

|
i to be attempted out of 4 questions »
i 2x15=30

“ - Al
Jrofessor & Hean |
Schoot of = Juties In I TR Ny

ik Universing, {174\

Q,Ha \okci\\

T 7-Aas

|
Signature — Chairman, Central Board of Studies /
!
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PART A: Introduction

Program: Certificate l Class: UG Year:1Year | Session:2025-26
Subject: Computer Application
Course Code MD1
2 Course Title E-Commerce and Digital Marketing (Theory)
3 Course Type (Core Multi-Disciplinary
Course/Multi-Disciplinary/
Vocational/
4 Pre-Requisite (if any) To study this course, a student must have 12th class.
5 Course Learning Outcomes: |[On completion of this course, learners will be able to:
e Understand the fundamentals of e-commerce and its
business models.
e Explore digital marketing concepts, tools, and
channels.
® Analyze consumer behavior in the digital world and
create marketing strategies.
e (ain hands-on experience with SEQ, SEM, email, and
social media marketing.
e Learn about online payment systems, security issues,
and legal frameworks.
6 Credit Value Theory-2Credits
7 Total Marks Max. Marks: ' * WUI Min. Passing Marks: 35

PART B: Content of the Course

No. of Lectures (in hours per week): 1 Hrs. per week

Total No, of Lectures; 30 Hrs.

Module

Topics

No. of Lectures

I

Introduction to indian Knowledge Systems (IKS} in Business
Definition of IKS and its role in India’s intellectual heritage,
Relevance of IKS to commerce, entrepreneurship, and sustainable
trade, Traditional Indian views on weaith (Artha) and ethical living
(Dharma) in business, Importance of community-centric trade,
trust, and long-term reputation.

Keywords: Indian Knowledge Systems, Artha, Dharma,
Sustainable trade, Community-centric commerce, Ancient Indian
economy.

Activity:
1. Divide students into two groups:
« Group A: Supports traditional IKS values — Artha with

Dharma, trust, and community welfare.

6




» Group B: Defends modern capitalism — profit maximization
and growth at any cost.
2. Each group prepares a 5-minute argument and 2-minute
rebuttal.
3. The teacher moderates and guides a final discussion:
+ How can IKS complement modern entrepreneurship?
+ What role does ethical branding play in long-term business
success?

11

Introduction to E-Commerce:
Definition, Scope, and History of E-Commerce, Benefits and
Limitations of E-Commerce, Traditional Commerce vs E-
Commerce, E-Commerce Trends and Opportunities.

E-Commerce Business Models and Applications:
Business-to-Consumer (B2C), Business-to-Business (B2B))
Consumer-to-Consumer (C2C), Consumer-to-Business (C2B), E-
Government and Mobile Commerce, Case Studies of E-Commerce
Models.
Keywords: E-Commerce, Online business, Digital economy)
Mobile commerce (m-commerce), Digital payment systems (UPI]
wallets), E-Governance.

Activity:
e Prepare flashcards or a digital quiz.
¢ Students form pairs or small teams.

e FEach team matches the model name with its description or
real-life example.

1

Technology Infrastructure for E-Commerce
internet, Intranet, and Extranet, Web Servers, Browsers, and
Hosting, E-Commerce Software Platforms, Security Protocols
and Encryption.

Commerce Security and Payment Systems
E-Payment Systems: Credit Cards, Digital Wallets, UPI, Onling
Banking and Payment Gateways, E-Commerce Security Threats,
Legal, Ethical, and Taxation Issues in E-Commerce.

Keywords: Internet, Web server, Web browser, E-commerce]
platforms, Cybersecurity, SSL/TLS encryption, Payment
gateways.




Activity:
1. Provide teams with a set of cards or labels {physical or
digital), each representing a tool, technology, or feature.
2. Teams are asked to assemble these cards into a logical order
for building a secure e-commerce store.

Introduction to Digital Marketing
Definition and Scope of Digital Marketing, Traditional vs Digital
Marketing, Digital Marketing Mix and Buyer Journey, Inbound
vs Outbound Marketing.
Keywords: Digital marketing, Online advertising, Digital
marketing mix, Social media marketing.

Activity:

1. Divide students into small groups.

2. Each group selects (or is assigned) a product

3. For their product, they must:

e Define the target customer

e Map the buyer’s journey

¢ Choose digital marketing strategies for each stage
4. Each group presents their mini-campaign

Digital Marketing Channels and Tools
Search Engine Optimization (SEO) and Search Engine Marketing
(SEM), Social Media Marketing (Facebook, Instagram,
LinkedIn, YouTube), Email Marketing and Content Marketing
Affiliate Marketing and Influencer Strategies.

Digital Strategy, Analytics, and Trends
Creating Digital Marketing Plans and Campaigns, Google
Analytics and KPITs, Trends: Al in Marketing, Automation, Voice
Search, Ethics and Data Privacy in Digital Marketing.

Keywords: SEQ, SEM, Google Ads, Email Marketing, Social
media tools, Digital marketing strategy, Conversion Ratg
Optimization.

Activity:
1. Divide the class into teams and Each team selects a product
or service.

2. Teams must;

e Choose 3 digital marketing channels (e.g., SEQO,
YouTube, Instagram)




* Plan a 1-month campaign using these tools
¢ Define target audience and key KPIs (clicks,
engagement, leads)

e Show basic metrics or mockups (use Canva/Google
Slides)
3. Each team presents their plan like an agency pitch.

Part C - Learning Resources

Text Books, Reference Books, Other Resources

Suggested Readings:

Text Books:
1. P.T. Joseph- E-Commerce: An Indian Perspective
2. S. Jaiswal- E-Commerce
3. Dr. Ruchi Jain-Digital Marketing and E-Commerce
4, Laudon & Traver-E-Commerce: Business, Technology, Society

Reference Books:

1. Laudon,K.C., & Traver, C. G. (2021). E-Commerce: Business, Technology, Society
(16th Ed.). Pearson.
Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing (7th Ed.). Pearson.
Ryan, D. (2016). Understanding Digital Marketing (4th Ed.). Kogan Page.
Strauss, J., & Frost, R. (2014). E-Marketing (7th Ed.). Pearson.
Kotler, P., & Keller, K. L. (2016). Marketing Management (15th Ed.). Pearson.
Kingsnorth, S. (2019). Digital Marketing Strategy: An Integrated Approach to Online
Marketing. Kogan Page.

AR

Suggested Digital Platforms Web links:
https://leamdigital. withgoogle.com/digitalunlocked
https://www.skillindia.gov.in

Suggested Equivalent online courses:

https://learndigital withgoogle.com/digitalunlocked/course/digital-marketing

https://www linkedin.com/learning/e-commerce-fundamentals

Part D; Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): 30 Marks
University Exam (UE): (2 Hrs.): 70 Marks

Internal Assessment:
Continuous Comprehensive Evaluation (CCE) Tota Marks: 30

External Assessment: )
University Exam (UE) Total Marks: 70

Any remarks/suggestions: Learning’s in the course should be emphasized more on practical
aspects and real world problems and their solutions.




PART A: Introduction

Program: Certificate | Class: UG Year: 1Year | Session: 2025-26
Subject: Computer Application
1 Course Code MD1
2 Course Title E-Commerce and Digital Marketing (Practical)
3 Course Type (Core Multi-Disciplinary
Course Multi-
Disciplinary /
Vocational
4 Pre-Requisite (if any) To study this course, a student must have [2th class.
5 Course Learning Outcomes: |(On completion of this course, learners will be able to:
e Understand the fundamentals of e-commerce and its
business models.
® Explore digital marketing concepts, tools, and
channels.
* Analyze consumer behavior in the digital world and
create marketing strategies.
e (ain hands-on experience with SEQ, SEM, email, and
social media marketing.
e Lecarn about online payment systems, security issues,
and legal frameworks.
6 Credit Value Theory- 1 Credits
7 Total Marks Max. Marks: . + {60] Min. Passing Marks:35
PART B: Content of the Course :
No. of Lab. Practical’s (in hours per week): 1 Hrs. per week
Total no of labs : 15
S.No. Suggestive list of Practical’s No of Labs
1 Create a basic e-commerce website layout using HTML and CSS 15
showcasing products and services.
2 Design a registration and login page for an e-commerce portal using
HTML forms and validation.
3 Use an online platform (like Shopify, Wix, or WordPress) to simulate
a product listing and checkout flow.
4 Conduct market research and create a digital marketing strategy for a
small business or product.
5 Create a business profile on Google My Business and optimize it for
visibility.
6 Design and send a marketing email using tools like Mailchimp or Zoho
Campaigns.
7 Run a sample SEO audit for a website using free online tools and
suggest improvements.
8 Set up a Google Ads campaign with targeted keywords and create ad
copy.
9 Create a social media marketing plan using Facebook or Instagram

including post scheduling.




10 Use Canva or similar tools to design a digital flyer or promotional
content.

11 Set up a Google Analytics account for a test website and analyze user
traffic.

12 Prepare a report on emerging digital trends like influencer marketing,
Al in advertising, or affiliate networks.

Part C - Learning Resources

Text Books, Reference Books, Other Resources

Suggested Readings:
Text Books:
1. P.T.Joseph- E-Commerce: An Indian Perspective
2. S.Jaiswal- E-Commerce
3. Dr. Ruchi Jain-Digital Marketing and E-Commerce
4. Laudon & Traver-E-Commerce: Business, Technology, Society

Reference Books:
. Laudon, K. C., & Traver, C. G. (2021). E-Commerce: Business, Technology, Society

(16th Ed.). Pearson.

2. Chaffey, D., & Ellis-Chadwick, F. (2019). Digital Marketing (7th Ed.). Pearson.

3. Ryan, D. (2016). Understanding Digital Marketing (4th Ed.). Kogan Page.

4. Strauss, J., & Frost, R. (2014). E-Marketing (7th Ed.). Pearson.

5. Kotler, P., & Keller, K. L. (2016). Marketing Management (15th Ed.). Pearson.

6. Kingsnorth, S. (2019). Digital Marketing Strategy: An Integrated Approach to Online
Marketing. Kogan Page.

Suggested Digital Platforms Web links:

https://learndigital. withgoogle.com/digitalunlocked
https://www.skillindia.gov.in

Suggested Equivalent online courses:

https://learndigital withgoogle.com/digitalunlocked/course/digital-marketing

https://www.linkedin.com/learning/e-commerce-fundamentals

Part D: Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): = Marks
University Exam (UE): 160 Marks

Internal Assessment:
U ST o § (D Tota Marks:

-

External Assessment:
University Exam (UE) Total Marks: |

Any remarks/suggestions: Leaming’s in the course should be emphasized more on practical
aspects and real world problems and their solutions.




PART A: Introduction

Program: Certificate | Class: UG | Year: 1Ycar | Session: 2025-26
Subject: Computer Application
1 Course Code MD?2
Course Title Business analysis and data science (Theory)
Course Type (Core Course/ Multi-Disciplinary

Multi-Disciplinary / Vocational

4 Pre-Requisite (if any) To study this course, a student must have 12th class.

5 Course Learning Outcomes: 'On completion of this course, learners will be able to:

e Understand the principles and process of business

analysis.

e Learn to collect, analyze, and visualize business data
effectively.

e Gain proficiency in statistical methods and data
interpretation.

® Apply data science techniques to solve real-world
business problems.

e Use tools like Excel, Power BI, Python, and R for data-
driven decision-making.

6 Credit Value Theory-2 Credits

7 Total Marks Max. Marks:. ' |6U Min. Passing Marks: 35

PART B: Content of the Course

No. of Lectures (in hours per week): 1 Hrs. per week

Total Na. of Lectures: 30 Hrs.

Module Topics Neo. of Lectures

I Introduction to Indian Knowledge Systems (IKS) in Analytical 6
Thinking:

Definition and domains of IKS, Nyaya Shastra, The role of Tarka,
Anumana (inference), and Pramana (means of knowledge) in
critical thinking, Historical Contributions to Data &
Measurement- Contributions of Aryabhata, Bhaskaracharya, and
Pingala to statistics, number systems, and algorithms, The
concept of zero, decimal system, combinatorics from
Chandahsastra (prosody), Ancient methods of data recording in
trade and governance.

Keywords: Nyaya Shastra, Pramana, Tarka, Ethics in data
science, Indian logic systems, Ancient trade intelligence.
Activity:

1. Each group creates two decision trees:




+ Using modern business analytics methods
s Using Indian knowledge approaches (Nyaya steps,
Arthashastra logic, ethical filters)

11

Introduction to Business Analysis:
Definition, Scope, and Role of Business Analyst, Businesg

Analysis Life Cycle, Types of Business Analysis, Stakeholder
Identification and Analysis.

Business Process Modeling and Requirements Analysis:
Business Process Modeling: BPMN, Flowcharts, Requirement
Gathering Techniques: Interviews, Surveys, Workshops, Use

Case and User Stories, Requirements Documentation and
Validation.

Keywords: Business Analysis, Business Analyst, Stakeholder

Analysis, Business Process Model and Notation, Requirement
Gathering.

Activity:

o Jdentify Stakeholders Game.
» Process Flow Drawing.

e  Write a User Story.

i

Data Collection and Preparation:
Types of Data: Structured, Unstructured, Semi-Structured, Data
Sources: Internal and External, Data Cleaning and Transformation,
Data Quality and Governance .

Descriptive and Inferential Statistics:
Measures of Central Tendency and Dispersion, Probability]
Distributions and Hypothesis Testing, Correlation and
Regression Analysis, ANOVA and Chi-Square Tests.

Keywords: Structured Data, Unstructured Data, Semi-Structured,
Data Cleaning, Data Transformation, Data Governance, Mean,
Median, Mode, Range, Variance, SD, ANOVA, Chi-Square Test.
Activity:

1. Data Sort Challenge

2. Statistics with Class Data

3. Hypothesis Mini-Test




v

Data Visualization and Dashboards:
Principles of Effective Data Visualization, Creating Charts and
Dashboards in Excel and Power BIl, Storytelling with Data,
Interactive Reports and Filters

Keywords: Data Visualization, Dashboard, Power BI, Filters, Bar
Chart, Line Chart, Pie Chart.

Activity:

1. Create a Mini Dashboard (Excel/Power BI).

2. Chart Fix-It Challenge

3. Data Story Presentation

Predictive Analytics and Machine Learning:

Supervised vs  Unsupervised Learning, Classification,
Regression, and Clustering, Model Evaluation Metrics,
Introduction to Python/R for Predictive Modeling.

Business Intelligence and Future Trends:

Business Intelligence Concepts and Tools, Reai-time Analytics and
Decision Support Systems, Big Data in Business Analysis, Ethics
Privacy, and Emerging Trends in Data Science.

Keywords: Supervised Learning, Unsupervised Leamning,
Classification, Regression, Clustering, Accuracy, Precision,
Recall, Business Intelligence (BI), Decision Support System
(DSS), Data Ethics, Al & Automation.
Activity:

1. ML Model Demo (No-Code Tools or Python)

2. Business Intelligence Tool Exploration

3. Ethics Debate: Al in Business

Part C - Learning Resources

Text Books, Reference Books, Other Resources




Suggested Readings:
Text Books:
1. Predictive Analytics — Eric Siegel
2. Hands-On Machine Learning — Aurélien Géron
3 Python for Data Analysis — Wes McKinney
4. Data Science for Business — Provost & Fawcett

Reference Books:

1. Evans, J. R. (2016). Business Analytics (2nd Ed.). Pearson Education.

2. Provost, F., & Fawcett, T. (2013). Data Science for Business. O’Reilly Media.

3. Winston, W. L. (2014). Microsoft Excel Data Analysis and Business Modeling (5th Ed.).
Microsoft Press.

4. Khan, U,, & Quadri, S. M. K. (2019). Business Analytics. Cengage Learning.

5. Loshin, D. (2013). Business Intelligence: The Savvy Manager’s Guide (2nd Ed.). Morgan
Kaufmann.

6. Dean, J. (2014). Big Data, Data Mining, and Machine Learning. Wiley.

7. Harvard Business Review Articles on Business Analytics and Data-Driven Decision Making.

Suggested Digital Platforms Web links:
http://www.coursera.org
https:// www.linkedin.com/learning

Suggested Equivalent online courses:
https://cloud.google.com/training/courses/machine-learning-with-tensorflow-on-google-cloud

Part D: Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100
Continuous Comprchensive Evaluation (CCE): . Marks
University Exam (ULE): (2 Hrs.) : Marks

Internal Assessment:
Continuous Comprehensive Evaluation (CCE) Tota Marks:.

External Assessment: X
University Exam (UE) Total Marks: = - {00

Any remarks/suggestions: Learning’s in the course should be emphasized more on practical
aspects and real world problems and their solutions.




PART A: Introduction

Program: Certificate | Class: UG | Year: 1Year | Session: 2025-26
Subject: Computer Application
1 Course Code MD2
2 Course Title Business analysis and data science (Practical)
Course Type (Core Multi-Disciplinary
Course/ Multi-
Disciplinary /
Vocational
4 Pre-Requisite (if any) To study this course, a student must have 12th class.
5 Course Learning Qutcomes: |On completion of this course, learners will be able to:
e Understand the principles and process of business
analysis.
e Leamn to collect, analyze, and visualize business data
effectively.
e Gain proficiency in statistical methods and data
interpretation.
e Apply data science techniques to solve real-world
business problems.
e Use tools like Excel, Power BI, Python, and R for data-
driven decision-making.
6 Credit Value Theory- 1 Credits
7 Total Marks Max. Marks: - 1 | ﬂ?l Min. Passing Marks:35
PART B: Content of the Course
No. of Lab. Practical’s (in hours per week): 1 Hrs. per week
Total no of labs : 15
S.No. Suggestive list of Practical’s No of Labs
1 Import and explore datasets using Python libraries like Pandas and 15
NumPy.
2 Perform data cleaning operations including handling missing values
and outliers.
3 Visualize data using Matplotlib and Seaborn to identify trends and
patterns.
4 Conduct descriptive statistics and exploratory data analysis (EDA) on
a business dataset.
5 Build a simple linear regression model to analyze relationships
between business variables.
6 Perform classification using logistic regression or decision trees for
customer segmentation.
7 Use clustering techniques like K-Means to group customers or
products based on features.
8 Analyze time-series data to forecast business metrics like sales or stock
prices.
9 Create an interactive business dashboard using Power Bl or Tableau.




10 Analyze case studies on business decisions made using data-driven
insights.

11 Apply sentiment analysis on product reviews or social media data
using NLP tools.

12 Prepare a mini-project report using a real-world dataset addressing a
specific business problem.

Part C - Learning Resources

Text Books, Reference Books, Other Resources

Suggested Readings:

Text Books:
4. Predictive Analytics — Eric Siegel
5. Hands-On Machine Learning — Aurélien Géron
6. Python for Data Analysis - Wes McKinney
4. Data Science for Business — Provost & Fawcett

Reference Books:

8. Lvans, J. R. (2016). Business Analytics (2nd Ed.). Pearson Education.

9. Provost, F., & Fawcett, T. (2013). Data Science for Business. O’Reilly Media.

10. Winston, W. L. (2014). Microsoft Excel Data Analysis and Business Modeling (5th Ed.).
Microsoft Press.

I1. Khan, U., & Quadr, S. M. K. (2019). Business Analytics. Cengage Learning.

12. Loshin, D. (2013). Business Intelligence: The Savvy Manager’s Guide (2nd Ed.). Morgan
Kaufmann.

13. Dean, J. (2014). Big Data, Data Mining, and Machine Learning. Wiley.

14. Harvard Business Review Articles on Business Analytics and Data-Driven Decision Making.

Suggested Digital Platforms Webh links:
http://www.coursera.org
https:// www.linkedin.com/learning

Suggested Equivalent online courses: :
https://cloud.google.com/training/courses/machine-learning-with-tensorflow-on-google-cloud

Part D: Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100
= -~ Comprehensive Evaluation (* .): Marks
University Exam (UE): "~ Marks
Internal Assessment:
Continuous Comprehensive Evaluation (CCE}) Tota Marks:’

External Assessment:
University Exam (UE) Total Marks: - 53

Any remarks/suggestions: Learning’s in the course should be emphasized more on practical
aspects and real world problems and their solutions.

PART A: Introduction

Program: Certificate I Class: UG | Year: 1Year ] Session: 2025-26




Subject: Computer Application

Course Code MD3
Course Title Financial Technology (Theory)
3 Course Type (Core Course/ Multi-Disciplinary
Multi-Disciplinary / Vocational
4 Pre-Requisite (if any) To study this course, a student must have 12th class.
5 Course Learning Outcomes: |[On completion of this course, learners will be able to:

e Understand the key concepts and evolution of Financial
Technology (FinTech). '

® (ain insights into digital payment systems, blockchain,
and cryptocurrencies.

® Analyze the impact of FinTech on traditional banking
and financial services.

e Explore regulatory and security issues in the FinTech
landscape.

* Develop an understanding of emerging trends like
robo-advisors, InsurTech, and RegTech.

6 Credit Value Theory- 2Credits
7 Total Marks Max. Marks: ‘IOG[ Min. Passing Marks: 35
PART B: Content of the Course
No. of Lectures {(in hours per week): 1 Hrs, per week
Total No. of Lectures: 30 Hrs.
Module Topics No. of Lectures
I Introduction to Traditional Indian Finance Systems: 6

Arthashastra and ancient financial regulation, Role of trade
guilds, community banks (Nidhi), and cooperative systems, Trust-
based finance in dharmic traditions, Ethics and Sustainability in
Indian Financial Thought- Dharma ({ethics) in lending and
borrowing, Interest control and community well-being in ancient

texts, Digital FinTech and IKS Principles.

Keywords: Arthashastra, Nidhi Companies, Chit Funds, Dharma
in Finance, Interest Control, Trust-based Lending.

Activity:

1. Case Study Activity — Digital Chit Fund

2. Group Debate — Dharma vs Digital

3. Role Play — Ancient Guild to FinTech Startup




il

Introduction to Financial Technology:
Definition and Scope of FinTech, Evolution and History of
Financial Technology, FinTech Ecosystem and Stakeholders,
Disruptive Innovations in Finance.

Digital Banking and Financial Services:
Digital Banking Models: Neo Banks, Challenger Banks, Online
Lending and Crowd funding Platforms, Digital Insurance

(Insurtech), FinTech in Wealth Management and Robo-
Advisors.

Keywords: FinTech, FinTech Ecosystem, Disruptive Innovation,

Neo Banks, Online Lending, Robo-Advisors, Digital Wealth
Management.

Activity:

s  FinTech Timeline Activity

o Startup Pitch Simulation

¢ Role-Based Ecosystem Mapping.

III

Payment Systems and Digital Wallets:
Digital Payments: Cards, UP], Mobile Payments, E-Wallets and

Payment Gateways, Point of Sale (POS) Technologies, Real-
Time Gross Settlement (RTGS) and NEFT.

Block chain and Crypto currencies:
Blockchain Technology: Structure and Applications, Smart
Contracts and Decentralized Finance (DcFi), Crypto currencies:

Bitcoin, Ethereum, and Altcoins, Initial Coin Offerings (ICOs)
and Tokenization.

Keywords: Digital Payments, Credit/Debit Cards, Unified
Payments Interface, Payment Gateways, Blockchain,
Ethereum, Tokenization.

Activity:

1. Digital Wallet Comparison
2. Blockchain Demo Activity
3. Crypto Debate

v

Risk Management and Cyber security in Fin Tech
Cyber security Challenges in FinTech, Fraud Detection and
Prevention Techniques, Data Privacy and Protection, Risk
Assessment and Management Frameworks.




Keywords: Cybersecurity in FinTech, Phishing & Malware
Attacks, Fraud Detection, Data Privacy Laws.
Activity:
1. Threat Simulation Exercise
2. Privacy Law Case Study
3. Cyber Risk Audit Activity
v Legal and Regulatory Frameworks: 6
Regulatory Bodies and Fin Tech Compliance, KYC, AML, and
Data Governance Policies, Global Fin Tech Regulations (RBI|
SEC, FCA), Role of Reg Tech in Compliance Automation
Future Trends and Innovations in Fin Tech:
Artificial Intelligence and Machine Leamning in Fin Tech, Big
Data Analytics and Personalized Finance, Open Banking and AP]
Economy, Trends: Embedded Finance, BNPL, Quantum Finance.
Keywords: Regulatory Bodies, Know Your Customer, Data
Govemance, Digital Consent Management, Al in FinTech, Big
Data Analytics, Quantum Finance.
Activity:
1. Compliance Mapping Exercise
2. Trend Forecast Group Project
3. RegTech Simulation
Part C - Learning Resources
Text Books, Reference Books, Other Resources
Suggested Readings:
Text Books:

1

“FinTech: The New DNA of Financial Services” — by Pranay Gupta, T. Mandy Tham

2. “Financial Technology and Disruptive Innovation™ — by Thorsten Beck
3.
4.

“The FINTECH Book” — by Susanne Chishti & fanos Barberis
“The Ocean of Churn”— by Sanjeev Sanyal

Reference Books:

I.

A A

Amer, D. W_, Barberis, J. N., & Buckley, R. P. (2016). The Evolution of FinTech.
Georgetown Journal of International Law.

Innovation Management.

Mehta, B. (2019). FinTech Future: The Digital DNA of Finance. Sage Publishing.
Chishty, S., & Barberis, J. (2016). The FINTECH Book. Wiley.

Gupta, B. (2021). Financial Technology (FinTech). McGraw-Hill Education.

Revolution. Journal of Management Information Systems.

Schueffel, P. (2017). Taming the Beast: A Scientific Definition of FinTech. Journal of]

Gomber, P., Kauffman, R. J., Parker, C., & Weber, B. W. (2018). On the Fintech




Suggested Digital Platforms Web links:
http://www.coursera.org
https:// www.linkedin.com/learning

Suggested Equivalent online courses:
https://www.coursera.org/learn/ai-finance

Part D: Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE) Marks
University Exam (UE). (2 Hrs.}: Marks
Internal Assessment:
Continuous Comprehensive Evaluation (CCE) Tota Marks:
External Assessment:
Total Marks:

University Exam (UE})

{00

Any remarks/suggestions: Learning’s in the course should be emphasized more on practical

aspects and real world problems and their solutions.




PART A: Introduction

Program: Certificate | Class: UG | Year: 1Year | Session: 2025-26
Subject: Computer Application
1 Course Code MD3
2 Course Title Financial Technology (Practical)
3 Course Type {Core Course/ Multi-Disciplinary
Mult-Disciplinary / Vocational
4 Pre-Requisite (if any) To study this course, a student must have 12th class.
5 Course Learning Qutcomes: (On completion of this course, learners will be able to:
e Understand the key concepts and evolution of Financial
Technology (FinTech).
» (ain insights into digital payment systems, blockchain,
and cryptocurrencies.
e Analyze the impact of FinTech on traditional banking
and financial services.
» Explore regulatory and security issues in the FinTech
landscape.
e Develop an understanding of emerging trends like
robo-advisors, InsurTech, and RegTech.
6 Credit Value Theory- 1 Credits
7 Total Marks Max, Marks: (00[ Min. Passing Marks:35
PART B: Content of the Course
No. of Lab. Practical’s (in hours per week): 1 Hrs. per week
Total no of labs : 15
S.No. Suggestive list of Practical’s No of Labs
1 Explore and demonstrate the use of digital payment platforms such as 15
UPI, Paytm, Google Pay, and PhonePe.
2 Create a prototype of a mobile wallet interface using design tools like
Figma or Adobe XD.
3 Demonstrate block chain applications in finance using basic block
chain simulators or visual tools.
4 Analyze a case study on crypto currency adoption and write a report
on risks and regulatory challenges.
5 Demonstrate the working of a digital banking portal using sandbox
environments,
6 Research and present case studies of Fin Tech startups disrupting
traditional financial services.
7 Simulate an online loan or insurance application workflow and
evaluate user interaction,
8 Create a financial planning dashboard using Excel or Google Sheets

for budgeting and investments.




9 Conduct a mock KYC (Know Your Customer) process, documenting
compliance and verification steps.

10 Analyze case studies on business decisions made using data-driven
insights.

11 Apply sentiment analysis on product reviews or social media data
using NLP tools.

12 Prepare a mini-project report using a real-world dataset addressing a
specific business problem.

Part C - Learning Resources

Text Books, Reference Books, Other Resources

Suggested Readings:
Text Books:
1. “FinTech: The New DNA of Financial Services” — by Pranay Gupta, T. Mandy Tham
2. “Financial Technology and Disruptive Innovation” — by Thorsten Beck
3. “The FINTECH Book” — by Susanne Chishti & Janos Barberis
4. “The Ocean of Churn” - by Sanjeev Sanyal

Reference Books:

1. Amer, D. W., Barberis, J. N., & Buckley, R. P. (2016). The Evolution of FinTech.

Georgetown Journal of International Law.

2. Schueffel, P. (2017). Taming the Beast: A Scientific Definition of FinTech.
Journal of Innovation Management.
Mehta, B. (2019). FinTech Future: The Digital DNA of Finance. Sage Publishing.
Chishti, S., & Barberis, J. (2016). The FINTECH Book. Wiley.
Gupta, B. (2021). Financial Technology (FinTech). McGraw-Hill Education.
Gomber, P., Kauffman, R. ], Parker, C., & Weber, B. W. (2018). On the Fintech
Revolution. Journal of Management Information Systems.

AN

Suggested Digital Platforms Web links:
http://www.coursera.org
https:// www linkedin.com/learning

Suggested Equivalent online courses:
https://www.coursera.org/learn/ai-finance

Part D: Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): . Marks
University Exam (UE): " Marks

Internal Assessment:
Continuous Comprehensive Evaluation (CCE) Tota Marks: |

External Assessment: -
University Exam (UE) Total Marks: * * {0}

[~

Any remarks/suggestions: Learning’s in the course should be emphasized more on practical
aspects and real world problems and their solutions.




